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Grading Basis: 40 %

Assessment Details

Category Short Description Weighting Exam
Description (%) Duration
Exam AS1 Module Examination - analysis 50.0 2.00
of two print-based
advertisements
Report AS2 Advertising Campaign Project 50.0
Aims

To provide students with a knowledge of the advertising industry and to teach them
analytical skills with which to consider print, TV and radio advertising. Students will
also be introduced to practical marketing skills, campaign plan, designing an advert
and presenting to colleagues or clients.

Learning Outcomes
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After completing the module the student should be able to:

1 Describe the conventions of different types of advertisements e.g. TV, Radio, Print
Media.

Explain how a TV advert and a Print advert both try to appeal to their audiences.
Describe Audience theories and how they can be used in advertising and marketing.
Design an advertising campaign, brand image, logo, storyboard for a TV advert.
Design a print advert using Adobe Photoshop.

Present the campaign to the class as if to colleagues or a client.
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Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

EXAM 1 2 3

CWwW 4 5 6

Outline Syllabus

1. Key concepts of Audience, Representation and ldeology as related to the study of
advertising and marketing

2. The effects of advertising on society and human behaviour

3. Awareness of theories related to advertising e.g. Maslow's hierarchy of needs

4. Analysis of advertising

5. Use of image editing software, Adobe Photoshop or similar

Learning Activities

Group work, class discussion, independent research, giving a presentation, terminal
module examination.
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Notes

This module provides students with an understanding of the world of advertising and
marketing, both in terms of the theoretical background and the practical aspects. In
addition to a written examination, students also prepare and 'make a pitch' for an
advertising campaign.
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