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Aims

To develop the students' understanding of both the operational and strategic

problems facing the business enterprise in the modern market economy.

Learning Outcomes

After completing the module the student should be able to:
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Demonstrate an appreciation of the multi-disciplinary nature of business.
Describe aspects of marketing as a business activity.

Show an appreciation of various aspects of Human Resource Management.
Describe and discuss different styles of leadership in business.
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Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

TEST 1 2 3 4
EXAM 1 2 3 4
PRESENTATION 1 2 3 4

Outline Syllabus

. Market segments and market research
. Product, price, place and promotion

. Marketing objectives and strategies

. Organisational Structures

. Human Resource Planning

. Motivation and leadership styles

. Trade unions
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Learning Activities

Interactive small classes, regular formative assignments, class tests and terminal
module examination.
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Notes

This is the first of two modules which consider aspects of business and
management. In this module the focus is on the two key areas of marketing and
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human resource management.

Page 3 of 3



