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Assessment Details

Category Short Description Weighting Exam
Description (%) Duration
Report AS1 2 pieces of group coursework 100.0

(25% each) and one individual
piece (50%

Aims
To study the role of television in Britain, France, Japan, China and Spain
To identify universal and diverse aspects of this popular media

To adopt a linguistic approach to studying this topic.
To develop cross-cultural awareness among the language groups represented.

Learning Outcomes
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After completing the module the student should be able to:

1 Establish common links within different linguistic boundaries

2 Research a given topic and present their findings alongside partners from other
languages

3 Demonstrate knowledge of the various genres / language styles highlighted on the

course such as soaps, the news, and adverts

4 Show an awareness of linguistic and paralinguistic aspects of programmes studied

5 Display an understanding of the cultural values implicit in the policies adopted by the
television providers studied

6 Articulate potential likely new directions for the TV medium in the future

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

CWwW 1 2 3 4 5 6

Outline Syllabus

All sessions will be conducted in English
Examination of programme types: the news / weather/ soaps / comedy / adverts

Learning Activities

Task based learning in small groups
Interactive viewing

Discussions

Group research

Student and staff interaction
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This module provides an opportunity to develop critical awareness of one of the
major contemporary cultural artifacts, as manifested in a number of countries. It
enables students to meet across language and cultural boundaries.
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