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Assessment Details
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Portfolio Portfolio 100
Aims

Building on the student's existing experience of communication allowing them to
understand the range of possibilities and tools for communication in the academic,
business and personal contexts. To develop the ability to select the appropriate
mode of communication for the specific context in which communication is required.

Learning Outcomes
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After completing the module the student should be able to:

1 Understand the importance of effective communication in business

2 Understand basic principles of communication theory and apply them in business
communication

3 Develop an awareness of the impact of cultural difference on communication

4 Develop an understanding of the importance of applying stakeholder theory to
internal and external communication

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Portfolio 1 2 3 4

Outline Syllabus

Communication in theory and practice

Communication and audience — business and personal
Software to support business communication

Verbal communication

Written communication

Communication and cultural difference

Learning Activities

An appropriate mix of lectures, tutorials and workshops to keep the emphasis on the
applied nature of the material being covered.

Notes

This module serves as an introduciton to the range of communication skills required
for both the academic and business components of the BPR programme
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