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Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Presentation AS1 20.0 0.00
 Essay AS2 30.0 0.00
 Reflection AS3 Research Proposal 50.0 0.00

Aims

To introduce students to various approaches to understand the social, cultural and 
political role played by popular music in society. 
To introduce students to research strategies used in popular music studies, including
practical, theoretical, methodological and ethical issues when completing research.
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Learning Outcomes

After completing the module the student should be able to: 

 1 1. To explain popular music studies' methodology
 2 2. To apply appropriate methods for analyzing popular music.
 3 3. To discuss the usefulness of quantitative and/or qualitative research approaches 

for studying popular music.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 Presentation 1
  

 Essay 2
  

 Reflection 3
  

Outline Syllabus

Studying popular music as text: Content analysis; Semiotics; Genre study
Studying music production: music industry; Globalisation; technology 
Studying audiences of popular music: media effects; music and taste; music and 
meaning.
Quantitative versus qualitative research methods; literature review; Ethics; Proposal 
writing.

Learning Activities

Lectures, seminars, workshop discussions, problem-based learning.
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Notes

This module provides a solid foundation to the popular music studies degree by 
introducing students to various approaches to understand the social, cultural and 
political role played by popular music in society, including research strategies used in
popular music studies. It will explore studying popular music as text, the music 
institutions and audiences. Students will be introduced to the process of research, 
learning about the basic characteristics of quantitative and qualitative research 
together with the procedures for implementing the two approaches at each step of 
the research process.


