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Credit 
Value: 36.00

Total 
Delivered 
Hours:

108.00

Total 
Learning 
Hours:

360
Private 
Study: 252

Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Lecture 36.000
Seminar 48.000
Workshop 24.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Essay as1 essay - 20.0 0.00
 Essay as2 essay 30.0 0.00
 Portfolio as3 portfolio 50.0 0.00

Aims

1. To introduce students to the determinants of media production and investigate the 
methods used to research media texts, the media industry and organisational 
structures
2. To provide students with an understanding of theoretical and historical 
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conceptualisations of media audiences
3. To examine key issues in debates surrounding the relationship between 
audiences and the media
4. To enable students to critically reflect on their own media practice

Learning Outcomes

After completing the module the student should be able to: 

 1 Demonstrate knowledge of media analysis in critical reading and comprehension
 2 Demonstrate an awareness of the ways in which media products are determined 

and the conditions within which media professionals operate
 3 Appraise twenty first century professional practice in media and cultural industries 

and critically reflect on their own media practice.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 essay 1 1
  

 essay 2 2
  

 portfolio 3
  

      
Outline Syllabus

This module considers the production and analysis of media texts and then situates 
this understanding in the context of media institutions, media audiences and media 
research. Students are introduced to a number of approaches to the study of media, 
for example through themes such as textual analysis and semiotics, representations,
ideology, media institutions, mass media ownership, globalisation and new media.  
Journalism has been chosen as a substantive case study e.g. podcast, new print 
media, on-line and citizen correspondence.  Students are then asked to consider the 
impact of digitization on professional practice and to undertake critical and creative 
engagement with styles and genres of new media journalism.

Learning Activities

Lectures, task based workshops and reading based seminars.
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Notes

Understanding the range of media and cultural industries is vital to academic study 
across the programme and for encouraging students to take up work based learning 
opportunities.  This module introduces students to three different approaches to 
media analysis, text, production and audience.  Case studies are used to introduce 
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students to media production and professional practice.  It provides students with an 
introduction to media audience research, from its beginnings in mass 
communications and quantitative research to its re-evaluation in the 1980s and the 
introduction of qualitative research.


