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Assessment Details

Category | Short Description Weighting Exam
Description (%) Duration
Essay AS1 Essay: of web work 20.0
Portfolio AS2 Portfolio: of print work 80.0
Aims

To allow students to develop their writing skills and formulate ways users can be
encouraged to generate news-orientated contact.

Learning Outcomes

After completing the module the student should be able to:
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1 Choose the appropriate style of writing to fit a given brief for different platforms and
purposes, including features, news backgrounders, columns/blogs, reviews and
sports reports.

2 Review user generated content and explain how it can be effectively generated and
deployed by news media.

3 Employ user enthusiasm for celebrity and gossip to develop content from both users
and journalists.

4 Identify how user generated content can develop consumer interest and
involvement.

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Essay 1

Portfolio 2 3 4

Outline Syllabus

News analysis and backgrounders; feature writing; personality profiles; advanced
interview skills; reviewing; columns; role of the specialist writer. History, cultural
context and technology of user-generated material. Critique of how UGC is currently
gathered and deployed.

Learning Activities

Lectures, workshops and self-directed study.
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Notes

This module is aimed at exchange students seeking to expand their use of English in
a journalism context. Students will examine the news that comes from users, within
the context of more news coming from this source, and explore how this affects the
news agenda and issues that arise from it. It will also examine how celebrity and
gossip are important components of today's media.
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