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Academic
Level: FHEQ4

Credit 
Value: 24.00

Total 
Delivered 
Hours:

90.00

Total 
Learning 
Hours:

240
Private 
Study: 150

Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Lecture 30.000
Seminar 60.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Essay AS1 Essay 50.0 0.00
 Presentation AS3 Presentation: essay outline 30.0 0.00
 Test AS2 In class test 20.0 0.00

Aims

To explore what is meant by news and the news-oriented media in terms of both 
practice and theory, considering ownership issues, organisational structures, 
audience and the key historical developments in journalism in print, radio, television 
and online, specifically in the United Kingdom.
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Learning Outcomes

After completing the module the student should be able to: 

 1 Define the role of journalism in contemporary society.
 2 Identify approaches to news selection, audience and representation within the 

context of contemporary theory and practice.
 3 Recognise and explain the development of the news-orientated media in England 

from the 1600s until present day.
 4 Describe and apply theoretical approaches to media ownership including public 

service broadcasting.
 5 Identify the influence of technological developments including the internet both in 

and on journalism.
 6 Describe how media organisations are structured and how they operate as 

commercial concerns.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 Essay 3
  

5
  

 Presentation: essay 
outline

6
  

 Class Test 1
  

2
  

4
  

Outline Syllabus

Theoretical approaches to news selection, media ownership, audiences and 
representation; commercial operation of media; history and development of TV, 
radio, newspapers, magazines, printing, broadcasting, online set in a context of 
political and cultural influences.

Learning Activities

Lectures, workshops and study groups
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Notes

To teach international exchange students what is meant by news and the news-
orientated media including ownership and operational issues, while setting the 
contemporary media within its historical context.


