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Assessment Details

Category Short Description Weighting Exam
Description (%) Duration

Report AS1 presentation 40.0

Report AS2 eletronic communication 30.0

Report AS3 report 30.0

Aims

To enable students to improve their ability to communicate effectively orally, in
writing and using electronic media, in situations common to business and everyday
environments.

Learning Outcomes
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After completing the module the student should be able to:

demonstrate knowledge of communication theory

use non-verbal communication to improve communication in situations common in
business

use appropriate techniques to assess and improve communication exchange
produce clearly written documentation

demonstrate ability in public speaking

use a range of electronic media to aid communication
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Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

CwW 1 2 3 5 6
Cw 1 2 3 6
Cw 4

Outline Syllabus

Communication theory

Non-verbal communication in general and in business

business etiquette

cross-cultural communication

preparation for oral presentation and public speaking

clarity in written communication

using electronic media for communication (wikis, bogs, video-conferencing, web 2.0
etc.)

Learning Activities

Some key lectures with a range of workshop sessions to encourage an interactive
learning environment
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Notes

The module aims to introduce students to Communication theory, to raise their
awareness of their own communication skills and how new media is making global
communication quicker.

The module will also investigate the drawbacks and issues attached to new media,
and their appropriate use.
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