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Delivery Options
Course typically offered: Runs Twice - S1 & S2

Component Contact Hours
Lecture 12.000
Seminar 24.000
Tutorial 12.000

Grading Basis: 40 %

Assessment Details

Category Short Description Weighting Exam
Description (%) Duration

Essay AS1 Seminar Booklet 10.0

Essay AS2 Case study — 1,500 words 45.0

Essay AS3 Essay — 1,500 words 45.0

Aims

To introduce the key concepts of identity and representation.

To explore the relationship between representation and race, class, gender and age.

Learning Outcomes
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After completing the module the student should be able to:

1 Demonstrate understanding of media discourses and their relationship to the
production of identity and representation.

2 Apply key theoretical approaches to examine and assess media-constructed
stereotypes.

3 Use a critical and analytical framework to examine representations of identity and
individuality.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

Essay 1 2 3
Essay 1 2 3
Essay 1 2 3

Outline Syllabus

The module examines issues of identity through an analysis of media
representations of class, age, gender, and social deviancy in a range of media
productions including journalism, pornography, radio, TV drama, advertising,
documentaries, and Reality TV.

Expanding the work already done on semiotics and communication, this module
considers the media and cultural issues of race, gender, class and sexuality. It looks
at the historical context of representation and stereotypical values from a range of
texts. Using radio and visual media, media products, target audiences and media
producers are examined and analysed as forms of manufactured identity.

Learning Activities

Lectures, seminars, tutorials, private study.
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Notes

The module examines issues of identity through an analysis of media
representations of class, age, gender, and social deviancy in a range of media
productions including journalism, pornography, radio, TV drama, advertising,
documentaries, and Reality TV. Expanding the work already done on semiotics and
communication, this module considers the media and cultural issues of race, gender,
class and sexuality. It looks at the historical context of representation and
stereotypical values from a range of texts. Using radio and visual media, media
products, target audiences and media producers are examined and analysed as
forms of manufactured identity.
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