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Workshop 24.000

Grading Basis: 40 %

Assessment Details

Category Short Description Weighting Exam
Description (%) Duration

Essay ESSAY 50.0

Report REPORT 50.0

Aims

To provide students the historical development of media technologies and how they
have changed the society. To allow students to evaluate and be critical of some of
the debates.

Learning Outcomes
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After completing the module the student should be able to:

1 Explain major theoretical approaches to the study of media technologies.
2 Account for the development of information and communication technologies.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

ESSAY

REPORT

Outline Syllabus

1

2

Media technologies, mobile communications, digital media, technological
determinism, public and private space

Learning Activities

Lectures, tutorials and workshop exercises.
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Notes

This module offers students the understanding of social, cultural and impact of media
and communication technologies
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