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Category Short Description Weighting Exam
Description (%) Duration
Essay AS1 oral presentation 50%, summary 100.0
40%, vocabulary test 10%

Aims
To acquaint the student with different aspects of the contemporary Chinese business
environment.

To enable the student to develop oral/aural and written skills using foreign language
registers appropriate to business situations.

Learning Outcomes
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After completing the module the student should be able to:

1 Have gained some insight into contemporary Chinese business environment.

2 Recognise and adapt to the country's differing working practices and behavioral
norms and expectations.

3 Well equipped linguistically to perform simple business tasks with confidence.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

ESSAY

Outline Syllabus

1 2 3

The module covers a variety of situations which the student is likely to meet as a
customer/guest in China and focuses on the appropriate speech for business

encounters.

Learning Activities

The module covers a variety of situations which the student is likely to encounter as

a customer/guest in China and focuses on the appropriate speech patterns.
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Notes

This module offers an insight into the Chinese business environment, introduces
students to business-related vocabulary, enabling them to understand and respond
appropriately to business situations in the country.
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