
Page 1 of 4

Liverpool John Moores University

Title: SPORTS ECONOMICS AND MANAGEMENT (V.2)

Status: Definitive
Code: 5005SPOSCI    (114241)
Version Start Date: 01-08-2011

Owning School/Faculty: Sports Sciences
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Team emplid Leader
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Academic
Level: FHEQ5

Credit 
Value: 24.00

Total 
Delivered 
Hours:

49.00

Total 
Learning 
Hours:

240
Private 
Study: 191

Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Lecture 36.000
Seminar 4.000
Tutorial 8.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Report AS1 Report 50.0 0.00
 Exam AS3 Investment Strategy 25.0 1.00
 Presentation AS2 Presentation 25.0 0.00

Aims

This modules aims to widen the students knowledge of sport management, 
marketing and sport economics. Furthermore, it seeks to broaden the knowledge of 
marketing and economic behaviour within the sport environment and emphasizes a 
more strategic approach to sport management and marketing techniques.        
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Learning Outcomes

After completing the module the student should be able to: 

 1 Discuss the key features of sports economics.
 2 Examine the marketing procedures utilised within the sports environment.
 3 Analyse the operational and strategic marketing approaches utilised within the 

sports environment.
 4 Conduct a market report concerning a product, service or business within the sports 

environment.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 Investment Strategy 
Report

1
  

2
  

3
  

4
  

 Essay style 1
  

3
  

 Investment 
Presentation

2
  

3
  

Outline Syllabus

Sport economics and management 
Organizational behaviour 
Strategic concepts 
Sport Marketing 
Principles of sport economics and 
Sports industries 
The demand for sport 
Sport advertising 
Sport Finance and the Stockmarket 
Sports goods industries 
Lifestyle marketing 
Sports communication 
Sport in the city 
The football industry 
Salary caps
Managing young people in sport 

Learning Activities

Students are expected to attend timetabled lectures and are encouraged to utilise 
the available directed learning and reflective tutorial time to discuss and seek advice 
from module staff and/or conduct essential reading. Some of the teaching sessions 
will contain group-work activities where students will be required to engage in 
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debate, analysis and problem-solving to enhance their own learning. Students 
should complete the required and recommended reading to broaden their knowledge
and understanding, along with their ability to evaluate appropriate reference material.
Students will be required to evidence this in the production of their coursework and a
presentation.
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Notes

This course explores the key principles of sports economics and the nature of 
national and international sports environment. It identifies the essential factors 
underlying the dynamics of sports businesses and analyses their relationship with 
commercial sports, sports marketing and sports sponsorship. It aims to develop an 
understanding of the concepts of sport management, its role within sports 
development and the implicit utilisation of operational and strategic management and
marketing techniques. The module also provides the student with an implicit 
understanding of the cultural issues inherent within the sports environment.


