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Delivered 
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58.00

Total 
Learning 
Hours:

240
Private 
Study: 182

Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Lecture 34.000
Online 10.000
Seminar 14.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Essay AS1 20.0 0.00
 Presentation AS2 30.0 0.00
 Report AS3 50.0 0.00

Aims

To explore the social and cultural influences on tourism consumption patterns
To consider the impacts tourism as an industry has on destinations
To assess the impacts of varying types of tourism and consider more appropriate 
alternatives
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Learning Outcomes

After completing the module the student should be able to: 

 1 Understand the social and cultural influences on tourism consumption patterns, the 
tourism industry and tourist activities

 2 Understand the various types of tourism and their growth within the context of 
different societies

 3 Explore the impact of tourism activities within society and consider alternative forms 
of tourism

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 Essay 1
  

2
  

 Presentation 3
  

 Report 2
  

3
  

Outline Syllabus

To examine the nature of the tourism industry and the changing nature of tourism 
within todays society.  Outline the value of sociological approaches to tourism and 
explore the growth of tourism exploring issues such as the 'tourist gaze' 'dark' 
tourism, disability and access and cultural tourism. To use a variety of case studies 
to explore the impacts of tourism on other societies and cultures.  Explore more 
appropriate forms of tourism including sustainable, community, eco and ethical 
tourism.

Learning Activities

Lectures
Seminars and on line tutorial support
Student led conference presentation
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Notes

This module will utilise lectures and seminars to give students an understanding of 
key issues and perspectives on contemporary tourism. It will consider the 
development of tourism as a leisure activity and the impact of tourism on both tourist 
identities and destination cultures. How to reduce the negative impacts of tourism will
be addressed to help promote more sustainable and culturally sensitive tourism.


