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Aims

1) To analyse and critique the concept of the ‘'mass media' in historical and

contemporary

contexts.

2) To assess and evaluate the impact of media use in contemporary society, for
example as a tool of surveillance.

Page 1 of 4




Learning Outcomes

After completing the module the student should be able to:

1 Critigue and evaluate the concepts of mass society, mass culture and mass media.

2 Apply a range of case studies to the analyse of the impact of media on society.

3 Understand the concept of 'power" in the context of mass media and its social
relevance.

4 Demonstrate an awareness of the shift in contemporary society from mass to

fragmented media audiences and products.
Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Essay 1 3 4

Essay 2 1 2 3 4

Outline Syllabus

This module considers both the traditional and contemporary debates around the
role and power of the mass media in society. We evaluate and analyse the mass
media for example, questioning whether the mass media is a tool of 'surveillance’,
using a range of different approaches. These include mass media and the city, mass
media in the home, identity 'surveillance’ through TV lifestyle programmes, celebrity
and the issue of privacy and social-networking as a mass media 'tool'. Theoretically
we draw on ‘critical theory' exploring its history, development and relevance in
contemporary settings using various case studies.

Learning Activities

The module combines lectures and workshops but is primarily driven by interactive
workshops in which students will engage with both visual and theoretical materials
relating to the themes of mass media. Students will analyse the key mass media
debates using case studies such as surveillance, celebrity culture, reality TV and
social networking.
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Notes

This module will explore and evaluate the significance of the mass media

traditionally and in contemporary society. Students will be encouraged to become
researchers themselves by collecting materials and data, for example visual data,
that captures the lived experience of the mass media. Such data will then be critically
analysed and evaluated alongside the key theoretical issues and debates flagged up
by key readings to ultimately discover the social relevance of the mass media.
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