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Aims

1. To introduce students to ways of analysing public communication as both a textual
form and a cultural practice.

2. To support students in the development of work related graduate skills.

3. To provide students with the opportunity to undertake and reflect upon
professional practice in media, cultural and communication industries.

Learning Outcomes

After completing the module the student should be able to:

1 Develop a public information campaign in response to a client defined problem.
2 Reflect critically upon the principles and practises of public communication.
3

Select and employ appropriate writing strategies in order to meet a given public
relations brief.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

Assignment 1 1
Assignment 2 2
Assignment 3 3

Outline Syllabus

Introduction to the notion and nature of public information campaigns.
Introduction to the design and pitching of a public information campaigns.
Client brief for public information campaign.

Analysis of existing forms of public communication.

The development of contemporary public relations.

Legal and ethical frameworks for public relations.

Writing for public relations purposes.

Learning Activities

Lectures, seminars, opportunities for formative skills development and task based
workshops.

Notes

The module enables students to evaluate the place and impact of public
communications in contemporary culture. Students will develop and pitch client
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defined public information campaigns in self-selected campaign teams. The module
enables students to study the development of public relations and its contemporary
practice. Students will be asked to produce a portfolio of writing appropriate for
public relations.
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