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This module is an introduction to the concepts that surround the sports business and
will examine the areas that make up this fast developing industry.
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Learning Outcomes

After completing the module the student should be able to:

1 Evaluate the composition of the sports business.
2 Contextualise sports business within its market-place.
3 Analyse trends within sports business.

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Essay 2,500 words 3
Case Study 2,000 words 2

Group Presentation 20 1
mins

Outline Syllabus

Key concepts of the sport business

The different functions of the sport business

The interaction of wider business approaches with and through the sport industry
Technology and its development with and through sport

Trends and developments in the industry

Learning Activities
Students will participate in lectures, seminars and on-line learning introducing real-

life case studies and theoretical constructs. Students will be supported through group
and individual tutorials .

Notes

This module introduces the student to the option of the business of sport that will be
offered at Level 3, ensuring that an informed choice can be made. It will help
students to develop skills, knowledge and understanding in relation to the sports
business.
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