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Assessment Details

Category | Short Description Weighting Exam
Description (%) Duration
Essay essay 25.0
Exam exam 50.0 2.00
Essay essay 25.0
Aims

1. To examine how narrative forms interrelate with the society in which they are
produced and consumed.

2. To consider the historical development, conceptual models and perspectives and
the close study of narrative texts from literature, film, television, the visual arts and
popular culture.
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Learning Outcomes

After completing the module the student should be able to:

L1 Apply appropriate theoretical concepts to the analysis of the relationship between
a comedic work and the society in which it is produced and consumed.

L2 Contextualise the growth of gothic as an expressive and cultural phenonmenon
through the critical employment of different theoretical approaches to a text or
case study

L3 Engage in close textual analysis applying the correct terminology relevant to the

genre under examination.
Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

Essay 1 L1
Exam L2 L3
Essay 2 L3

Outline Syllabus

The examination of various models of comedy and their historical contexts.

The application of available methods of analysis for comic narrative.

The definition and historical development of the gothic as a mode of narrative writing.
Close analysis of selected texts, including comic and gothic novels and twenty-first
century film

Theoretical approaches to the study of Gothic narrative

Learning Activities

Lectures introducing key concepts and model analyses, task based workshops and
reading based seminars and formative student presentations
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Publishing Year
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Subtitle
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Subtitle
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Publisher First Pocket Books
ISBN
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Publishing Year | 1764
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Subtitle

Edition

Publisher

Oxford University Press

ISBN

Notes

This module considers two distinct case studies, comedy and gothic fiction, in order
to examine in detail the relationship between narrative media and the society that
produces and consumes it. The assessment strategy aims to develop students'

ability to analyse media texts in this context and with regard to cultural and

communication concepts and theory.
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