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Aims

To explore, develop and apply effective media relations principles and practices

Learning Outcomes

After completing the module the student should be able to:
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Appraise approaches to media analysis
Apply strategies for media coverage
Plan and manage press conferences

A WNPF

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Cw 2

EXAM 1 3 4

Outline Syllabus

Media analysis

Media relationships

News releases and feature writing

Press conferences

Media context of issue and crisis management

Learning Activities

Series of lectures, tutorials, seminars and workshops. External speakers will be
invited where approriate.
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