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Delivery Options
Course typically offered: Semester 1

Component Contact Hours
Lecture 12.000
Workshop 12.000

Grading Basis: 40 %

Assessment Details

Category Short Description Weighting Exam
Description (%) Duration

Report AS1 Case study report 100.0

Aims

To enable students to understand and apply concepts related to effective e-business
design.

Learning Outcomes

After completing the module the student should be able to:

1 Demonstrate knowledge of information architecture concepts, usability issues and
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accessibility best practice and legal requirements

Audit and assess websites using usability criteria

Evaluate a website using relevant accessibility tools and methods
Utilise relevant diagramming tools in the analysis of a website
Present analysis and recommendations in a professional format
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Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

CWwW 1 2 3 4 5

Outline Syllabus

Information architecture for the web
Usability — criteria and bespoke test design

Accessibility — compliance and tools
Using wireframes, blueprints and sit map diagrams

Learning Activities

Lectures complimented by practical workshops
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Notes
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new 12 credit module
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