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Practical 4.000
Tutorial 12.000
Workshop 4.000
Grading Basis: 40 %
Assessment Details
Category Short Description Weighting Exam
Description (%) Duration
Report AS1 Coursework 100.0
Aims

To develop skills in assessing and evaluating the Online PR environment

Learning Outcomes

After completing the module the student should be able to:
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1 Demonstrate knowledge of the impact of the Internet on Public Relations practice
2 Assess communications channels for Public Relations
3 Develop and exploit tools for assessing and evaluating the Online PR landscape

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

report 1 2 3

Outline Syllabus

PR and Internet technologies: a fundamental shift?
PR and E-business: set the context

Writing and editing online

Tools for evaluating the Online PR landscape
Search Engine Optimisation

Learning Activities

Lectures, workshops, tutorials, use of multi-media material
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To enable PR and Language students to gain 12 credits
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