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Aims

To evalute the importance of Online PR and it's associated tools in line with overall

PR strategy.

Learning Outcomes

After completing the module the student should be able to:
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Assess the effectiveness of Online PR Strategies

Develop Online PR policies

Gain practical knowledge of tools available within the online PR environment
Evaluate the effectiveness of tools available within the online PR environment

A WN P

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Cw 1 2 3 4

Outline Syllabus

Online PR strategy: alignment with organisational PR strategy.
Developing Online PR policies

Online PR tools

Social media: practicalities and realities

Learning Activities

A mix of workshops, lectures and tutorials
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