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Value: 24.00

Total 
Delivered 
Hours:

84.00

Total 
Learning 
Hours:

240
Private 
Study: 156

Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Lecture 48.000
Seminar 28.000
Tutorial 8.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Essay AS1 An essay of 2000 words on a 
selected music genre 

30.0 0.00

 Presentation AS2 A presentation on a selected 
genre 

20.0 0.00

 Essay AS3 An essay of 2000 words on an 
aspect of the contemporary 
music industry 

30.0 0.00

 Presentation AS4 A presentation on an aspect of 
the music industry 

20.0 0.00

Aims

To explore the history of popular music, and the context within which popular music 
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is made and disseminated.

Learning Outcomes

After completing the module the student should be able to: 

 1 Explore a genre of music, identifying and discussing any relevant economic, 
political, technological, religious and social influences on the development of the 
chosen style. B7 

 2 Plan and undertake academic research. B8
 3 Explain the structure of the music industry. A13
 4 Analyse the impact of the Internet on intellectual property and the contemporary 

record industry. A14
 5 Self manage independent learning and performance. D4

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 2000 words 1
  

2
  

5
  

 Presentation 1
  

 2000 words 2
  

3
  

4
  

5
  

 Presentation 3
  

Outline Syllabus

Exploration of the history of specific popular music genres 
Contextual influences on the development of specific popular music genres
Overview of the music industry (majors, independents, publishing, distribution)
Overview of intellectual property law and its impact on the music industry
Music in the digital age

Learning Activities

Lectures, seminars, video-presentations, and academic tutorials. 
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Notes

The first semester of the Module will explore a number of significant popular music 
genres. The genres will be explored in terms of the contextual factors that impact on 
the development and evolution of a music style. These will include factors such as: 
economic, political, technological, religious and social influences.
The second semester of the Module will focus on an overview of the 'traditional' 
music industry, including major labels, independents, publishing and distribution. The
Module will also explore the contemporary music industry structure and issues such 
as 360 deals, copyright and digital distribution.


