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Aims and Outcomes

Aims
1. To critically evaluate professional and scholarly accounts of the development of popular 
journalism.2. To examine approaches to research in professional journalistic practice.3. To 
introduce students to basic writing skills in journalistic genres appropriate to print and online 
journalism.

After completing the module the student should be able to:

Learning Outcomes

Code Number Description

MLO1 1 Offer a critical and theoretically informed evaluation of a given aspect of popular journalism.

MLO2 2 Demonstrate appropriate research skills for journalistic practice.

MLO3 3 Write in a variety of journalistic styles and demonstrate an understanding of the contexts of 
production and consumption inherent in journalistic practice.

Module Content

Outline Syllabus
Writing about music journalism - issues and debates; The music press; Analysing reviews; 
Digital Writing and blogs; Ethics and regulation; Feature writing; Field research.

Module Overview

Additional Information

Assessments

Assignment Category Assessment Name Weight Exam/Test Length (hours) Module Learning 
Outcome Mapping

Portfolio 2000 word essay 40 0 MLO1

Portfolio 2500 word portfolio 60 0 MLO2, MLO3
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