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Assessment Details

Category Short Description Weighting Exam
Description (%) Duration
Presentation | AS1 Group presentation 30.0
Report AS2 Individual presentation and 3000 70.0
word conference style paper

Aims

This module is designed to combine and apply the learning over the three year
degree programme and develop a greater in-depth knowledge and understanding of
the issues within the current retail environment.

The aim of the module is to give students the opportunity to apply their learning on

real world problems and to prepare them in their final year for the retail environment
that they will soon enter.
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Learning Outcomes

After completing the module the student should be able to:

1 Examine the awareness of the current issues affecting the activities, functions and
strategies within retail

2 Analyse and discuss key contemporary issues within the retailing environment.

3 Examine the various roles and functions within retail and the use of organisational
management to deliver results

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Presentation 2 3

Report 1 2

Outline Syllabus

Week 1 - Introduction

Week 2 - History

Week 3 - Retail Environment

Week 4 - Guest Lecture

Week 5 - Retail Strategy

Week 6 - Situation Analysis

Week 7 - Strategic Choice

Week 9 - Guest Lecture

Week 10 - Retail Location

Week 11 - Retail Marketing

Week 12 - Group Presentations

Week 13 - Guest Lecture

Week 14 - Organisation and Structure
Week 15 - Human Resource Management
Week 16 - Guest Lecture (Career Choices)
Week 17 - Retail Financial Management / Risk Analysis
Week 18 - Guest Lecture

Week 19,20 & 21 Issues in Retailing

Week 22 Student Led Conference

Learning Activities

This module will consist of 24 x 1% hour seminars per week using a combination of
lectures, guest lectures, case studies and group and individual activity. 10 hours will
also be spent undertaking fieldwork.
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Seminar: Each session will explore key areas of retailing and students will be
encouraged to participate in the class environment. During the course it is expected
that 5 guest speakers will present the issues within their sector and give the students
a more rounded view.

Group Presentation: A group presentation will be assessed at the start of Semester 2

Individual Presentation: Individual presentation of paper during student Retail
Conference at the end of Semester 2.
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