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Tutorial 12.000
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Assessment Details

Category Short Description Weighting Exam
Description (%) Duration

Report AS1 Report 50.0

Report AS2 Essay 50.0

Aims

To demonstrate the impact of the globalization process across international
business.

To evaluate the influence of socio-cultural dimensions within international business
organizations.

To develop an analytical perspective in appreciating business performance in
international contexts.
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Learning Outcomes

After completing the module the student should be able to:

1 Deconstruct the cultural and management factors that influence business operations

in the global market place.
Analyse the nature of business as a social system.

2

3
international contexts.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

Cw 1 3

Cw 2

Outline Syllabus

Globalisation as a consequence of change in business management
Culture as both 'cause and effect' of social structures and values

Culture as a business variable

Creation of a comparative business model for evaluation purposes
Business cultures in Europe: East and West

Business cultures in Far East: Japan

Business cultures in BRIC/ LEM countries: Brazil, Russia, India and China
Theory into practice of culture in national and international business

Learning Activities

Interactive lectures
Discussion groups
Video input and analysis
Task based activities

Evaluate and interpret comparative business cultures as reflected in different
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Notes

This broad based module conveys wide knowledge and in-depth insights into
different business cultures such that the student has the skills to perform effectively
in a cross-national business encironment.
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