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1: To enable students to develop design concepts through the investigation of a
contemporary design issue

2: To enable students to identify and respond to externally established design
parameters

3: To allow students to identify and pursue an appropriate design issue to drive
concept generation

4: To develop students ability to manage and implement design approaches which
reflect a specialist theme

Learning Outcomes

After completing the module the student should be able to:

1 1: Demonstrate an understanding of the current debates and issues affecting
contemporary design

2 2: Demonstrate an understanding of externally established design parameters

3 3: Demonstrate the ability to identify and critically examine a relevant design issue

4 4: Justify the selection of appropriate techniques and approaches to inform design
decisions.

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Artefact 1 2 3 4

Outline Syllabus

— Design issues; eg cultural, social and gender issues, environmental and ethical
issues, social responsibility, design against crime, semantics

— Psychology of competitions
— Clarification of tasks
— Research and analysis skills

— Product design issues; eg cultural, social and gender issues, environmental and
ethical issues, product semantics, product aesthetics

— Task Analysis

— Ethnography

— Problem solving, evaluation and decision making
— Visual communication

Learning Activities

The primary vehicle for the delivery of this module is the project, which will be
supported by individual tutorials, seminars, exercises and the occasional lecture. The
nature of the module will demand a self-directed approach by students. Where
appropriate national competitions (eg RSA, D&AD) will be used as a basis for the
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project.
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Notes

Design is fuelled by debate of contemporary issues. This module aims to encourage
students towards the establishment of a personal design agenda, to inform and drive
their own product concepts. Students will have the opportunity to apply an individual
and contemporary dimension to their design solutions. Design competitions will be
utilized as the primary vehicle for this module, allowing students to explore a

personal design agenda within a competition framework.
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