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Assessment Details
Category Short Description Weighting Exam
Description (%) Duration
Report AS1 1 x 1000 word essay 20.0
Essay AS2 1 x 1000 word essay 30.0
Exam AS3 research-based exam 50.0 2.00
Aims

To enable students to compare criticism that addresses fictional and factual media,
concentrating on several media forms, whilst also developing an advanced
knowledge of genre theory within the study of mass communications.
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Learning Outcomes

After completing the module the student should be able to:

1 Critically review, consolidate and apply genre theory to the study of visual
communication.

2 Critically evaluate the influence of journalism on the reception of mass
communication texts.

3 Complete an individual research project whereby students utilise highly specialised

technical, scholastic and research skills in the study of public communications.
Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

REPORT 1
ESSAY 1 2
EXAM 1 3

Outline Syllabus

Block 1: Hollywood and genre

Block 2: Documentary, journalism and society
Block 3: Public information and campaigns

Learning Activities

Lectures, screenings, seminars and end-of-semester workshop.
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Notes

This module explores different forms of mass visual communication and expects
students to engage directly with fictional and factual media forms.
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