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Assessment Details

Category Short Description Weighting Exam
Description (%) Duration
Report Report Report 2,500 words. 50.0
Essay Essay Content management strategy 50.0
document.
Aims

The module aims to develop students' understanding of the concepts and technical
aspects of managing business content within corporate intranets, websites and
repositories.

Learning Outcomes
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After completing the module the student should be able to:

LO 1 Explain the importance of content management principles in managing business
information assets and affecting organisational effectiveness.

LO 2 Develop and deploy a series of information organisation techniques for Web-based
information assets using relevant software packages.

LO 3 Analyse the importance of Enterprise Content Management Systems (ECMS) in
facilitating effective information management and information workflows.

LO 4 Demonstrate understanding of the principal technologies underpinning CMS
software.

LO5 Develop a content management strategy and system specification, and align it with
wider organisational / business strategies, legal obligations and information audit
data.

LO 6 Evaluate the efficacy of emerging content management technologies.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

Report LO LO LO LO
1 2 3 6
Essay LO LO
4 5

Outline Syllabus

Information lifecycle management

Content management principles and Enterprise Content Management (ECM)
components

Content Management Systems (CMS)

Content management and information strategy

Information retrieval, metadata, knowledge organisation techniques

Content management technologies

Information rights

Information audits

Learning Activities

Lectures complemented by extended lab sessions.
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Notes

Notes to be provided in the module handbook and on Blackboard.
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