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Aims

1. To introduce students to principal issues and concepts of globalisation, with
particular reference to the changing nature of musics around the world, and the
politics and aesthetics of world music/ world beat;

2. To examine the complex links between places, music and cultural identities;

3. To provide an interdisciplinary perspective on local, national and global musical
scenes, and explore the diverse meanings of music in a range of regional contexts;
4. To examine the ways in which music has informed complex globalisations, the
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role of companies and technology in diffusion, innovation and commercialisation and
the wider significance of cultural industries.

Learning Outcomes

After completing the module the student should be able to:

1 explain the complex links between places, music and cultural identities;

2 provide an interdisciplinary perspective on local, national and global music scenes,
and describe the diverse meanings of music in a range of regional contexts;

3 illustrate the ways in which music and cultural industries have been informed,
modelled and shaped by globalisation;

4 analyse the role of the global music industry/ local industries in the diffusion,

innovation and commercialisation of music, and explain the wider significance of
cultural industries.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

ESSAY 1 2 3 4

ESSAY 2 4

Outline Syllabus

. Globalisation: Musical traditions and transformations
. Globalisation and ‘world music'

. An Introduction to music ethnography

. Cultural imperialism: the global music industry

1
2
3
4
5. Homogeneity—Heterogeneity? The case of Bollywood
6. Identity, and the local/global in world music. Flamenco
7. Ethnicity and the politics of authenticity. Youssou N'Dour
8. Gender, world music and the music industry
9. Music and the nation-state. Fela Kuti
10. Tracing musical diasporas

Learning Activities

The module will be delivered by a combination of lectures and seminars. Lectures
will provide students with the underpinning theoretical knowledge and understanding
about subject-specific issues and academic skills. Seminars will enable students to
apply theoretical knowledge that involves problem-solving through tutor-led
discussion and debate. Students will be actively encouraged to develop skills and
knowledge progressively, and seminars will facilitate gradual development of key
academic skills, including communication and interpersonal skills. Students' learning
will be supported through using the Virtual Learning Environment Blackboard, which

Page 2 of 4



serves as a resource bank for course materials, and as a platform for student-
student and student-tutor online interaction (with its inbuilt communication tools,
including email and discussion board). Students will also engage in self-directed
study to acquire knowledge and skills independently and autonomously, whilst taking

own responsibility for the quantity and quality of their learning.
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Notes

Over the past few decades, the topic of globalisation has assumed increasing
significance. This module will introduce students to principal issues and concepts of
globalisation, with particular reference to the changing nature of musics around the
world, and the politics and aesthetics of world music/ world beat. Following two
introductory sessions on 'tradition and transformation' and the debates surrounding
globalisation and 'world music', subsequent sessions will provide insights into the
major contemporary debates, concepts and theorists surrounding music and
globalisation, including cultural imperialism; the global music stage;
hybridisation/creolization; the local/global nexus; ethnicity and authenticity; gender;
and the nation-state. Musical examples from around the globe will be used to
exemplify the discussions. An integral aspect of this module is an original research
project, enabling students to develop skills in organising a project; developing
problem-solving strategies; collecting 'real' information about a music culture;
researching and presenting this material in an ethnographic style; and providing and
using feedback effectively.
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