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Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Seminar 24.000

Grading Basis: 40 %

Assessment Details

Category Short Description Weighting Exam
Description (%) Duration
Presentation | AS1 Coursework. 1 seminar 40.0 1.00
presentation in Semester 1.
Exam AS2 Examination. 1 essay in 60.0 2.00
English.
Aims

The module aims to give students a broad analytical understanding of how the
Chinese mass media operate within the context of current economic reform, political
and socio-cultural transformations, focusing on an appreciation of the central role
mass media play in these processes in contemporary Chinese society.

Learning Outcomes
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After completing the module the student should be able to:

1 Evaluate the nature and structures of the Chinese mass media.

2 Appreciate interrelationships and interactions between the change of the mass
media and the economic reform.

3 Understand the profound impact the mass media have on the changing Chinese

society and its consequences.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

PRES

EXAM

Outline Syllabus

Features of the Chinese mass media.
Structures of the Chinese mass media.

Print media.

Electronic media.

Media Reform and the economic development.
The media and social life.

The media and globalisation.

The media and social changes.

Learning Activities

Lecture, seminar, group work, presentation, small research project, viewing videos.
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Notes
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