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Aims

1. To provide an in-depth understanding of Japanese television programme genres

and the patterns of business communications.

To examine the ways in which Japanese programmes present information and
educate the Japanese nation.

Learning Outcomes
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After completing the module the student should be able to:

1 have a good understandng of the key aspects of Japanese televison programming

2 have a good knowledge of how Japanese television is used to 'inform, educate and
entertain’

3 have a greater awareness of Japan's attitude to detailed information

4 identify, select and present orally examples of typically Japanese ways of informing

while entertaining, and entertaining while informing

5 identify, select and present in written form examples of typically Japanese ways of

informing while entertaining, and entertaining while informing

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

presentation

EXAM

Outline Syllabus

Typology of Japanese television channels and programmes
Different types of news, weather and current affairs programmes
Travel shows, documentaries, book and hobby programmes, sports
Variety shows, 'wide' shows, dramas, game shows

The use of subtitles, onscreen writing, graphics and OG

Learning Activities

Viewing Japanese televison programmes, seminars, discussions, independent
reseach, presentations
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Notes

This module promotes a greater understanding of the Japanese voracious appetitle
for information and how this is reflected in TV
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