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Assessment Details

Category | Short Description Weighting Exam
Description (%) Duration
Report AS1 Case Study Report (1,500 30
words)
Report AS2 Case Study Report (3000 70
words)
Aims

To provide students with a critical understanding and knowledge of the relationship
between tourism, heritage and culture

Learning Outcomes
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After completing the module the student should be able to:

1 Demonstrate an analytical awareness and critical understanding of key theories
underpinning cultural and heritage tourism
2 Analyse roles of culture and heritage in tourism development and operations

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

Case Study Report 1 2

Case Study Report 1 2

Outline Syllabus
Defining Heritage, Policy Framework, Marketing through heritage and culture, Spatial

transformation, Authenticity and Commodification, Interpretation, ldentity.
Environmental awareness and changing patterns of demand.

Learning Activities

Delivered by lectures and seminars
Notes

To provide students with a critical understanding and knowledge of the relationship
between tourism, heritage and culture
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