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Academic
Level: FHEQ6

Credit 
Value: 12.00

Total 
Delivered 
Hours:

24.00

Total 
Learning 
Hours:

120
Private 
Study: 96

Delivery Options
Course typically offered: Semester 2

Component Contact Hours
Lecture 12.000
Practical 12.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Report AS1 Coursework: 25% Report (2,500
words)

25.0 0.00

 Portfolio AS2 Coursework: 75% Content 
management project (portions of
which undertaken during lab 
time)

75.0 0.00

Aims

The module aims to develop students' understanding of the strategic aspects 
involved in deploying content management in organisational contexts and to 
demonstrate knowledge of content management technologies.
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Learning Outcomes

After completing the module the student should be able to: 

 1 Explain the importance of content management principles in managing business 
information assets and affecting organisational effectiveness

 2 Analyse the importance of Content Management Systems (CMS) in facilitating 
effective information management within organisations

 3 Evaluate information flows and information use in organisations by deploying 
information audit techniques

 4 Develop a content management strategy and align it with wider organisational / 
business strategies, legal obligations and information audit data

 5 Develop a Content Management System (CMS) specification on the basis of 
information audit data

 6 Evaluate the efficacy of emerging content management technologies
 7 Manage information resources within a Content Management System (CMS) using 

content management principles

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 CW 1
  

3
  

 CW 2
  

4
  

5
  

6
  

7
  

Outline Syllabus

Content management
Content Management Systems (CMS)
Content management and information strategy
Information auditing
Information rights

Learning Activities

Lectures complemented by practical lab sessions, including sessions on information 
auditing and use of CMS software to manage information assets.
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Notes

Course notes will made available on Blackboard.


