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Component Contact Hours
Lecture 12.000
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Grading Basis: 40 %

Assessment Details

Category Short Description Weighting Exam
Description (%) Duration
Report AS1 Business plan for new e- 80.0
business
Report AS2 Presentation of new business 20.0
idea
Aims

This module aims to familiarise students with the strategic issues involved in
planning and developing an e-business.
Learning Outcomes

After completing the module the student should be able to:

Page 1 of 3



1 Apply knowledge of the e-business strategic planning process
2 Determine the impact of environmental issues on organisations
3 Examine implementation and control methods

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

Cw 1 2 3

Cw 3

Outline Syllabus

E-business strategies

Environmental issues within the UK affecting e-businesses
Performance measurement of commercial web sites
E-government: initiatives from the public sector

Marketing, SCM and CRM

Learning Activities

Lectures, tutorials, multi-media materials
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Notes

This module looks at the issues involved in developing an online business.
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