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Online 24.000
Tutorial 4.000
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Assessment Details

Category Short Description Weighting Exam
Description (%) Duration

Report AS1 1 x 1500 word essay 50.0

Essay AS2 1 x 1500 word essay 50.0

Aims

To enable students to employ a range of research methods in the field of mass
communications.

To enable students to develop an understanding of the relationships between
research methods and ethics.
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Learning Outcomes

After completing the module the student should be able to:

1 Critically evaluate research methods and ethical issues.
2 Be aware of possible problems in conducting research.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

REPORT

ESSAY

Outline Syllabus

1 2

1 2

Research methods and ethics.

Learning Activities

Lectures, tutorials and participation in an online forum.
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Notes

This module consolidates work on the Advanced Diploma and is formative for the BA
Mass Communications Programme. It introduces students to different research

methods and ethics.
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