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Aims and Outcomes

Aims
To provide students with a critical understanding and knowledge of the relationship between 
tourism, heritage and culture

After completing the module the student should be able to:

Learning Outcomes

Code Number Description

MLO1 1 Demonstrate an analytical awareness and critical understanding of key theories underpinning 
cultural and heritage tourism

MLO2 2 Analyse roles of culture and heritage in tourism development and operations

Module Content

Outline Syllabus
Defining Heritage, Policy Framework, Marketing through heritage and culture, Spatial 
transformation, Authenticity and Commodification, Interpretation, Identity. Environmental 
awareness and changing patterns of demand.

Module Overview

Additional Information
To provide students with a critical understanding and knowledge of the relationship between 
tourism, heritage and culture

Assessments

Assignment Category Assessment Name Weight Exam/Test Length (hours) Module Learning 
Outcome Mapping

Report Case Study Report 1 30 0 MLO1, MLO2

Report Case Study Report 2 70 0 MLO1, MLO2

Module Contacts
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