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Aims and Outcomes

Aims

This module extends students' abilities beyond web development to website “management” by
exploring and expanding students' knowledge and understanding of website design to facilitate
the optimisation of websites and subsequently e-commerce sites to raise their visibility in
search engines results thereby significantly increasing traffic to those sites.

After completing the module the student should be able to:

Learning Outcomes

Code Number
MLO1 1
MLO2 2
MLO3 3

Module Content

Outline Syllabus

Module Overview

Additional Information

Assessments

Assignment Category

Artefacts

Module Contacts

Module Leader

Contact Name

Glyn Hughes

Partner Module Team

Contact Name

Description
Formulate a coherent business plan for E-commerce development.
Apply practical E-commerce/Website management techniques.

Critically reflect on real-world business global cases and learn from both success and failures.

Introduction to Website and E-Commerce ManagementBeginning of SEO ProcessE-
commerce setuplnternal SEO Ranking FactorsExternal Ranking Factors & Google
AnalyticsGoogle Analytics - Key MetricsSearch Console & Webmaster ToolsConversion Rate
OptimizationRecommender SystemsContent Management SystemJoomla SEOBusiness
PlanningRevenue ModelsContent Management System — WordPressOnline Marketing
StrategiesOnline Marketing with Social Media NetworksLegal and Ethical Issues in E-
CommercePayment Systems for E-CommerceE-Auctions and ProcurementThe Future of E-
Commerce

This module provides the student with the concepts, methods, techniques and experience to
plan, develop and manage an e-commerce website.

Assessment Name Weight Exam/Test Length (hours) Module Learning
Outcome Mapping

E-Commerce Website 100 0 MLO1, MLO2,
Development MLO3

Applies to all offerings Offerings

Yes N/A

Applies to all offerings Offerings
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