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Delivered 
Hours:
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Learning 
Hours:
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Study: 114

Delivery Options
Course typically offered: Runs Twice - S1 & S2

Component Contact Hours
Lecture 18.000
Seminar 18.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Report AS1 5000 word report mapping the 
development of social 
accounting, critically review the 
literature relevant to social 
accounting and auditing. 
Critically appraise the 
application of a social 
accounting model.

100.0 0.00

Aims

The aim of the module is to develop knowledge and understanding of, and skills in 
the development and implementation of social accounting and auditing models.
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Learning Outcomes

After completing the module the student should be able to: 

 1 Evaluate the history and development of the social accounting process and its 
theoretical frameworks.

 2 Critically evaluate the benefits of social accounting to a social enterprise.
 3 Critically analyse different social accounting models and their appropriateness for 

application within the social economy.
 4 Prepare and discuss stakeholder analysis for social enterprises.
 5 Critically evaluate qualitative and quantitative indicators for social objectives, and 

critically appraise methods to measure these.
 6 Assess the different methods of verification.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 CW 1
  

2
  

3
  

4
  

5
  

6
  

Outline Syllabus

Introducing Social Accounting and auditing the key concepts.
Exploration of social accounting theoretical frameworks.
Analysis of social accounting and auditing models.
Preparing and using Social Accounts.
The Social Audit-verification process.

Learning Activities

Interactive lectures/seminars/case studies/private study.
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Notes

The module looks in depth at the range of social accounting and audit methods, 
enabling students to consider the application of the concepts in relation to their own 
social enterprise. The assignment will be both formative and summative enabling the
application of social accounting foundation principles to their own organisation, and 
critically reviewing literature. The assignment will also enable build upon the first in 
critically analysing the leading edge theory in his area relating to the use of social 
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accounts within a social enterprise.  The assignment will test the student's ability to 
apply relevant social accounting theory to a social economy organisation.
Formative Assessment is carried out through the process of tutorial sessions each 
week when feedback is given on student contributions.


