Liverpool John Moores University

Title: THE THEORY & PRACTICE OF THE CONTEMPORARY ART
MARKET

Status: Definitive

Code: 7002HB  (116497)

Version Start Date: 01-08-2011

Owning School/Faculty: Liverpool School of Art & Design
Teaching School/Faculty: Institut D'Etudes Superieures Des Arts

Team Leader
Stuart Borthwick Y
Academic Credit Total
Level: FHEQ7 Value: 30.00 Delivered 137.00
Hours:
Total Private
Learning 300 Study: 163
Hours:

Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Lecture 90.000
Seminar 45.000
Tutorial 2.000

Grading Basis: 40 %

Assessment Details

Category Short Description Weighting Exam
Description (%) Duration

Essay AS1 Essay of 4000 words 50.0

Dissertation AS2 Group project 50.0

Aims

To understand and evaluate critically the precepts of art market theory as it relates to
economic theories and business study.

To examine how different historical, social or typological models enhance or offer
alternative interpretations for the understanding and interpretation of the
commodification, valuation and commercialisation of works of art.

To have a comprehensive understanding and critical awareness of the tools and
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language needed to research the practice of the contemporary art world.

To have a thorough understanding of core business concepts within the art market;
legal, conservation issues; marketing and finance as they apply to the contemporary
art market.

To carry out research independently and critically, with thorough evaluation and
analysis of data; to synthesise information and present a well-structured argument.
To communicate complex ideas and arguments effectively using a range of models
applicable to contemporary art and its markets.

To be able work effectively individually or within a team, with critical self-awareness
and self-management.

Learning Outcomes

After completing the module the student should be able to:

1 Show a systematic understanding of art market theory in relationship to economic
theory and business study, based on a critical assessment of different
methodologies and economic theories.

2 Evaluate critically the different models used by economic, social and cultural
historians in the commodification, valuation and commercialisation of works of art.
3 Apply knowledge of core business concepts to the practice of the contemporary art

market, based on a comprehensive knowledge and practical understanding of how
these different issues interact.

4 Carry out research, evaluation and analysis of data, synthesise information and
present a well-structured argument.

5 Communicate complex ideas and arguments effectively using appropriate methods
as applicable to the audience.

6 Work effectively as part of a team, with critical self-awareness and self-
management.

Learning Outcomes of Assessments
The assessment item list is assessed via the learning outcomes listed:

4000 words 1 2 4 5

Group Project 2 3 4 5 6

Outline Syllabus

Semester one: Teaching of art market theory covers the specificities of cultural
markets, the difference conventions of quality that rule the market, issues of value
and pricing. Students concentrate on the role of the FIAC art fair in Paris as an
example of contemporary market practice. The study visit to Berlin includes visits to
contemporary art galleries to inform students about art market practice in a leading
centre.

Semester two: Students learn through core lectures which develop the topics of the
first semester and discussion sessions with professionals: topics covered are
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subscription theory, evaluating collections, the role of the dealer and artist, museum
and art fair; funding of collections; artist case studies. The study visit to Liverpool and
Glasgow takes up the theme of developing regional markets and their importance in

the contemporary art market. The study trip to Art Basel develops their
understanding of the role of the art fair within the contemporary art market.

Learning Activities

Taught sessions are through lectures, visits to dealers, public and private institutions,
contemporary art fairs in Paris and London, Basel, Glasgow and Liverpool. Students
will identify, analyse, discuss and debate key issues in weekly workshops and
present research in seminars. Individual learning is through seminars and a written
essay. Students are also assessed through a group project submitted at the end of

the year.
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Notes

The year-long module takes place at the IESA premises, Paris (September to

January) and at the Whitechapel Art Gallery, London (February to June)
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