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Assessment Details

Category | Short Description Weighting Exam
Description (%) Duration
Report AS1 Research proposal for the MA 100.0

Marketing Dissertation,
coursework (research proposal).

Aims
To enable students to critically analyse different research methods and

methodologies, and design a research plan.

Learning Outcomes
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After completing the module the student should be able to:

1 Critically analyse different research philosophies.
2 Critically evaluate different research methods.
3 Plan and design a research proposal for a Marketing dissertation at Masters level.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

REPORT

Outline Syllabus

1 2 3

Research philosophies.

Data sources.

Sampling methods.

Questionnaire design.
Quantitative methods and quantitative data analysis using SPSS (parametric and
non-parametric techniques).

Qualitative methods and qualitative data analysis using NuDist Nvivo.

Managing and presenting the dissertation.

Learning Activities

Interactive lectures and seminars.
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Notes

The module provides a comprehensive study of marketing research methods,

focusing on the research plan for the marketing dissertation.
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