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Delivery Options
Course typically offered: Standard Year Long

Component Contact Hours
Online 12.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Essay Essay Written assignment - policy 
document, 3,500 - 4,500 words.

100.0 0.00

Aims

To equip students with understanding, judgement and expertise in communications 
as a civil servant or public services manager.

Learning Outcomes

After completing the module the student should be able to: 

 LO 1 Critically evaluate communications in government (e.g. briefings of politicians, 
speeches, meetings, written reports, consultation of the public, public relations and 
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media relations etc.).
 LO 2 Demonstrate insights in how to communicate clearly and how to communicate in 

order to have impact (e.g. in communications with the public).

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 Essay LO
1
  

LO
2
  

Outline Syllabus

The strengths and weaknesses of different media of communication.
The information needs of different stakeholders in the public and in the public 
services and how they are identified.
Translating complex policy issues and ideas into focused key messages effective for 
specific audiences.
The preparation of evidence based briefs and submissions for elected politicians and
others on the implementation of policy, on further policy options and other key 
issues.
Internal communications.
Communicating effectively in meetings.
Making effective presentations.
The needs and expectations of the media (television, newspapers, etc) and how to 
communicate positively.
Interviews with journalists and using the interviews to communicate key messages.
Communicating in special situations (scandals, where government credibility is at 
stake).

Learning Activities

The learning activities of this module comprise independent learning activities and 
projects supported by on-line resources.
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Notes

Coursework: Tutor marked written assignment – Individuals will be supplied with an 
official policy document and asked to prepare a 2,000 word policy brief for a new 
Minister and a press release. They will then be asked to compare and contrast the 
policy brief to bring out the principles followed to achieve clarity and impact. Total 
length: 3,500 to 4,500 words.


