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Credit 
Value: 15.00

Total 
Delivered 
Hours:

30.00

Total 
Learning 
Hours:

150
Private 
Study: 120

Delivery Options
Course typically offered: Runs Twice - S1 & S2

Component Contact Hours
Lecture 20.000
Tutorial 10.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Essay AS1 The preparation and submission
of a fully-worked 5000 word 
dissertation research proposal.

100.0 0.00

Aims

To develop skills, knowledge and expertise that will allow learners to appraise 
research findings and theoretical perspectives on the role of business and marketing 
research within an organisation.
To equip learners with requisite skills to be able to investigate, analyse, critique and 
present data using various scientific research methodologies that are used to 
underpin strategic organisational decision-making.
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Learning Outcomes

After completing the module the student should be able to: 

 1 Design and conduct research applying scientific research methods and robust 
research design.

 2 Critique various sampling procedures and techniques.
 3 Collect and evaluate data in a systematic and organised manner.
 4 Apply statistical models for analysis and interpretation using computer packages 

(e.g. Statistical Package for the Social Sciences, SPSS).
 5 Critically appraise the role of research findings to inform strategic marketing 

planning.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 Essay 1
  

2
  

3
  

4
  

5
  

Outline Syllabus

The Scientific Research Process
Study Design
Research Methodologies: Qualitative versus Quantitative Research
Critically Reviewing the Literature and Hypotheses Generation
Formulating the Research Design
Sampling & Research Ethics
Data Entry, Variable Determination
Statistical Analysis – Descriptive and Analytical
Data Analysis – Quantitative & Qualitative
Writing up and Presenting your Research Outcomes

Learning Activities

Lecturers and tutorials.
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Notes

Lecturers and tutorials.


