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Delivered 
Hours:

22.00

Total 
Learning 
Hours:

150
Private 
Study: 128

Delivery Options
Course typically offered: Runs Twice - S1 & S2

Component Contact Hours
Lecture 12.000
Tutorial 10.000

Grading Basis: 40 %

Assessment Details

Category Short 
Description

Description Weighting
(%)

Exam 
Duration

 Essay AS1 Coursework 100.0 0.00

Aims

1. To provide a conceptual framework from which research philosophies, strategies 
and methods associated with business management can be critically reviewed.
2. To develop research competencies, in particular those relating to data collection 
and analysis, that enable students to design, undertake and evaluate independent 
research in an organizational setting.
3. To develop a research proposal utilizing quantitative and qualitative research 
tools.
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Learning Outcomes

After completing the module the student should be able to: 

 1 Propose and justify a report for a research proposal in business management that 
will stand up to critical scrutiny.

 2 Through a thorough literature review, critically appraise research undertaken by 
others.

 3 Critically appraise the contribution that primary and secondary data sources can 
make to research studies, particularly with respect to sampling, statistical analysis 
and data presentation techniques.

 4 Synthesize research findings to improve the quality of decisions in management.

Learning Outcomes of Assessments

The assessment item list is assessed via the learning outcomes listed:

 ESSAY 1
  

2
  

3
  

4
  

Outline Syllabus

Defining the research topic.
Critically reviewing the literature.
Deciding the research strategy and methods.
Using secondary data.
Collecting primary data.
Analysing quantitative and qualitative data.
Planning a timescale and use of resources.
Writing the research proposal.

Learning Activities

The module is delivered in three weekend blocks which will include lecturer input, 
group activity and individual exercises. The nature of the subject matter is such that 
benefit is gained from participants sharing information and experiences with peers. 
Students need to identify a suitable research topic quite early in the module, as this 
provides an opportunity for early reading and the mapping of appropriate 'topic 
related' literature, which will assist students in refining their research question(s) and 
objectives.
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Notes

Students are required to produce a written research proposal for the dissertation 
stage of the MBA that should not exceed 3000 words.  (A separate handout is 
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provided that outlines the detail of the assignment and the mark criteria.) The 
proposal will be developed as the module progresses. Formative feedback is 
provided during the tutorials, some of which involve class discussions about 
progress on the coursework.


